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ABSTRACT

The Consumer Protection Act, 2019 is a landmark legislation aimed at safeguarding consumer
rights and addressing the evolving needs of a dynamic marketplace in India. This study explores
the legal framework under the Act, focusing on the protections it offers to consumers, the
mechanisms for dispute redressal, and its application in the modern era, including the regulation
of e-commerce platforms. It discusses key features such as consumer rights, product liability,
unfair trade practices, and the role of the Central Consumer Protection Authority (CCPA) in
enforcing consumer protection laws. The Act’s emphasis on transparency in e-commerce
transactions, redressal of consumer grievances, and the establishment of the Consumer Dispute
Redressal Commissions at various levels is critically analyzed. This paper also examines
significant case studies that illustrate the practical application of the Act, highlighting its impact
on consumers, businesses, and the judiciary. The research further investigates the implications of
the Act’s provisions in addressing the challenges posed by digital commerce and misleading
advertisements. Through this study, the effectiveness of the Consumer Protection Act, 2019, is
evaluated in enhancing consumer trust, ensuring timely dispute resolution, and fostering a
consumer-centric marketplace in India. The findings suggest that while the Act provides
comprehensive protections, its success hinges on effective implementation and awareness among
consumers.

Keywords: Consumer Protection Act, 2019, Consumer Rights, E-commerce Regulation,
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INTRODUCTION

The Consumer Protection Act, 2019 replaced the three-decade-old Consumer Protection Act of
1986 The new act brings in some substantial changes beneficial to the consumer by adding more
remedial measures and expanding the operation of the act in areas like online selling as well. The
transactions through electronic means or by teleshopping or direct selling or multi-level
marketing have come under the purview of this act. The act has come into effect on 20th July
2020.

Increase in Pecuniary Jurisdiction

The pecuniary jurisdiction of consumer commissions, effectively lowering the monetary
thresholds for filing complaints at different levels. Under the Consumer Protection Act, 2019,
District Commissions had jurisdiction over cases where the value of goods or services paid as
consideration did not exceed X1 crore, State Commissions handled cases between 21 crore and
10 crore, and the National Commission dealt with cases exceeding X10 crore. However, the new
rules have reduced these limits, with District Commissions now handling cases up to 50 lakh,
State Commissions dealing with cases between 50 lakh and %2 crore, and the National
Commission addressing disputes exceeding X2 crore. This change shifts more cases to the lower
commissions, potentially reducing the burden on higher authorities and expediting consumer
grievance resolution at the district level. However, it may also lead to an increased workload for
District Commissions, requiring enhanced infrastructure and resources to handle the additional
caseload effectively.?

CENTRE NOTIFIES RULES FOR CONSUMER PROTECTION (JURISDICTION OF
THE DISTRICT COMMISSION, THE STATE COMMISSION AND THE NATIONAL
COMMISSION) RULES, 2021

The Govt. has notified the rules for Consumer Protection (Jurisdiction of the District
Commission, the State Commission and the National Commission) Rules, 2021. As per the rules
revised pecuniary jurisdiction for entertaining consumer complaints in respect of goods and
services paid as consideration shall be up to i) 50 lakhs for District Commissions; ii) More than
50 lakh to 2 Crore for State Commissions and iii) More than 2 Crore for National Commission.

! Desai, M. "Consumer Protection in India: A Critical Analysis of the Consumer Protection Act, 2019." Journal of
Indian Law and Society, vol. 15, no. 2, 2021, pp. 45-60.

2 Choudhary, A. ""The Impact of E-Commerce on Consumer Rights in India." Journal of Consumer Protection and
Welfare, vol. 10, no. 4, 2022, pp. 112-126.
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In exercise of powers conferred by provisos to sub-section (1) of Section 34, sub-clause (i) of
clause (a) of sub-section (1) of section 47 and sub-clause (i) of clause (a) of sub-section (1) of
section 58 read with sub-clauses (0), (x) and (zc) of sub-section (2) of section 101 of the
Consumer Protection Act, 2019, the Central Government has notified the Consumer Protection
(Jurisdiction of the District Commission, the State Commission and the National Commission)
Rules, 2021

The consumer can file a complaint anywhere

. The act now allows the consumer to file his/her complaint with the commission from
anywhere. This is a great relief to the consumer®

. Earlier they were required to file a complaint in the area where the seller or service
provider was located*

. In online purchases the seller could be located anywhere. The act empowers the
consumer to seek a hearing through video conferencing. It will save his money and time.

The seller has product liability

Product liability action means the responsibility on the part of the product manufacturer, product
seller, or product service provider for any harm caused to a consumer. A consumer can make

a claim under product liability action against the harm caused to him.

. any loss due to damage to any property other than the product itself

. personal injury, illness, or death

. mental agony or emotional distress attendant to personal injury or illness or damage to
property.

Therefore, a manufacturer, seller, or service provider has to compensate a consumer if their
good/service causes injury or loss to the consumer due to manufacturing defects or poor service.
That means, if a pressure cooker explodes due to a manufacturing defect and harms the
consumer, the manufacturer or seller is liable to compensate the consumer for the injury. Earlier,
the consumer would only be compensated with the cost of the cooker alone by the consumer
court. The consumer had to seek compensation only through a civil case which normally may

3Srinivasan, K. & Roy, D. "Consumer Rights and Legal Remedies in Rural Areas: A Study of Consumer Protection
in Tamil Nadu." South Indian Law Review, vol. 17, no. 3, 2020, pp. 99-112.

4 Chawla, V. & Kumar, P. Consumer Protection and E-Commerce in India. New Delhi: Oxford University Press,
2021.
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take years to conclude. Product liability is now extended to service providers and sellers along
with manufacturers.

Therefore, e-commerce websites may not be able to escape anymore by claiming that they are
mere aggregators. The Consumer Protection Act, 2019, represents a significant advancement in
safeguarding consumer rights in India, addressing contemporary challenges in the marketplace.
This legislation introduces several key features aimed at enhancing consumer protection:

1. Expanded Definition of Consumer: The Act broadens the definition of ‘consumer’ to include
individuals engaging in online transactions, thereby extending protections to e-commerce
activities®

2. Establishment of the Central Consumer Protection Authority (CCPA): A notable addition
is the creation of the CCPA, empowered to regulate matters related to consumer rights violations,
unfair trade practices, and misleading advertisements. The CCPA has the authority to initiate
investigations, recall unsafe goods, and impose penalties.

3. Introduction of Product Liability: The Act introduces the concept of product liability,
holding manufacturers, service providers, and sellers accountable for any harm caused to
consumers due to defective products or deficient services. This provision ensures that consumers
can seek compensation for damages suffered®

4. Inclusion of E-commerce Regulations: Recognizing the surge in online shopping, the Act
mandates e-commerce platforms to disclose essential information such as seller details, terms of
sale, and return policies. This ensures transparency and accountability in digital transactions.

5. Provision for Mediation: To facilitate faster dispute resolution, the Act introduces mediation
as an alternative mechanism. This allows for amicable settlements without the need for
prolonged litigation’

While the Act provides a comprehensive framework for consumer protection, its effective
implementation, especially at the grassroots level, remains crucial. In regions like the
Arakkonam Parliamentary Constituency, efforts should focus on:

. Consumer Awareness: Educating consumers about their rights under the Act to
empower them against unfair trade practices.

5Jha, N. & Soni, R. "Effectiveness of Consumer Protection Laws in the Digital Age." Journal of Consumer Rights
and Advocacy, vol. 8, no. 2, 2021, pp. 134-145.

5 lyer, S. & Pandya, T. "A Socio-Legal Perspective on the Implementation of Consumer Protection Act, 2019 in
Rural India." International Journal of Law and Social Sciences, vol. 13, no. 1, 2021, pp. 37-52.

" Tiwari, D. "Legal and Practical Challenges in Consumer Dispute Resolution in India." Law and Policy Review
Journal, vol. 9, no. 3, 2020, pp. 66-78.
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. Strengthening Redressal Mechanisms: Ensuring that district-level consumer
commissions are well-equipped to handle disputes efficiently.
. Monitoring E-commerce Activities: Given the rise of digital transactions, it's essential

to oversee online trade practices to protect consumers from potential fraud®
By concentrating on these areas, the objectives of the Consumer Protection Act, 2019, can be
effectively realized, leading to a more secure and fair marketplace for consumers in Arakkonam

and beyond.

Law applies to E-commerce

The act applies to E-commerce also. All the laws that apply to direct selling will now be
applicable to E-Commerce henceforth The online platforms or sellers will have to disclose the
details of the sellers, such as their address, website, email, etc, and other conditions related to
refund, exchange, terms of the contract, and warranty on their website to ensure transparency
The onus of ensuring that no counterfeit product is sold on these online selling platforms will
also lie with them. If any such product is reported or recognized, the online company could be
penalized.

Proposes to have a Central Consumer Protection Authority

The act proposes to establish a Central Consumer Protection Authority (CCPA) to address issues
related to consumer rights, unfair trade practices, misleading advertisements, and penalties for
selling faulty or fake products. °The broad purpose of CCPA is to strengthen existing consumer
rights. The CCPA will regulate the manufacturers, sellers, and service providers but may not
address the disputes and grievances of customers directly.

Mediation gets a central role

In resolving consumer disputes mediation becomes a key element. The act authorizes specifically
to send a dispute where there is a possibility of a settlement to a formal mediation process by a
mediator from a formal panel within five days after obtaining written consents from the parties.
If mediation fails to reach a settlement, the Commission will subject the dispute to the natural
process of resolution.

8 patel, K. ""Consumer Redressal Mechanisms: A Study on District Consumer Forums." Indian Journal of Legal
Studies, vol. 18, no. 4, 2022, pp. 110-125.
% Rao, Rajyalakshmi, Consumer is King, Universal Law Publishing Co.Ltd, Delhi, 2008.
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Some other provisions the act provides for

In case sample analysis of any product is needed to resolve a consumer dispute the commission
will refer the sample to a laboratory. The consumer complaints will be heard by affidavits or
documents but online examination is also possible in essential cases °The Commission has the
power to review its own order Suo motu or on an application in a case, there is an apparent error.
Every order of a Commission is tantamount to a decree of a civil court and any failure to comply
with the orders will lead to punishment including imprisonment up to three years. The consumer
can take action on selling goods hazardous to life and safety without following standard
practices. Similarly, a complaint can be made against misleading advertisements that give false
assurances.

ARAKKONAM PARLIAMENTARY CONSTITUENCY

The Consumer Protection Act, 2019, marks a significant shift in India's approach to consumer
rights, addressing the complexities of modern commerce. Building upon our previous discussion,
let's delve deeper into the socio-legal implications of this legislation, with a focus on its impact at
the grassroots level, such as in the Arakkonam Parliamentary Constituency!!

1. Comparative Analysis with the Consumer Protection Act, 1986:
The 2019 Act introduces several advancements over its predecessor:

. Regulatory Authority: Unlike the 1986 Act, which lacked a central regulatory body, the
2019 Act establishes the Central Consumer Protection Authority (CCPA) to oversee consumer
rights violations and unfair trade practices

. Product Liability: The new Act incorporates provisions for product liability, holding
manufacturers, service providers, and sellers accountable for harm caused by defective products
or deficient services.

. E-commerce Provisions: Recognizing the rise of digital transactions, the Act includes
specific regulations for e-commerce platforms, ensuring greater transparency and accountability.

2. Socio-Legal Implications:

The Act's provisions have far-reaching socio-legal consequences:

10 pathi, Shrinibas and Lalrintluanga, Consumer Awareness and Consumer Protection, Dominant Publishing Co,
New Delhi, 2012.
11 Reddy,G.B., Law of Consumer Protection, Gogia Law Agency, Hyderabad, 4th Edition, 2009,
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. Empowerment of Consumers: By broadening the definition of ‘consumer' and including
digital transactions, the Act empowers a larger segment of the population, ensuring their rights
are protected in both traditional and online marketplaces.

. Deterrence of Unfair Practices: The introduction of stringent penalties for misleading
advertisements and unfair trade practices serves as a deterrent, promoting ethical business
conduct.

. Accessible Redressal Mechanisms: The enhanced pecuniary jurisdiction of consumer
commissions aims to make dispute resolution more accessible, allowing consumers at the district
level to seek redress for grievances involving substantial amounts'?

3. Challenges in Implementation:
Despite its progressive provisions, the Act faces challenges in effective implementation:

. Awareness and Education: In regions like Arakkonam, there may be limited awareness
about consumer rights and the mechanisms available for redressal. Initiatives to educate
consumers are essential for the Act's success*®

. Infrastructure and Resources: The effectiveness of consumer dispute redressal
commissions depends on adequate infrastructure and staffing. Ensuring that district commissions
are well-equipped is crucial for timely justice delivery.

. Digital Divide: While the Act addresses e-commerce, the digital divide in rural areas
may hinder consumers from fully benefiting from these provisions. Efforts to improve digital
literacy and access are necessary.

4. Recommendations for Arakkonam Constituency:
To maximize the benefits of the Consumer Protection Act, 2019, in Arakkonam:

. Consumer Awareness Programs: Organize workshops and seminars to educate
consumers about their rights and the procedures for filing complaints.

. Strengthening Local Commissions: Ensure that the District Consumer Disputes
Redressal Commission is adequately staffed and resourced to handle cases efficiently.

. Promoting Digital Literacy: Implement initiatives to enhance digital literacy, enabling
consumers to engage confidently in e-commerce and utilize online grievance mechanisms.

12 pAggarwal Sukhdev, Commentary on Consumer Protection Act, (Bright Law House, Delhi, 2003)
13 Ahmad Faroog, Consumer Protection in India, (APH Publishing Corporation, New Delhi 1999)
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By addressing these areas, the socio-legal objectives of the Consumer Protection Act, 2019, can
be effectively realized, fostering a fair and transparent marketplace for consumers in Arakkonam
and beyond.

LEGAL FRAMEWORK

The legal framework for consumer protection in India is primarily governed by the Consumer
Protection Act, 2019, which came into force on July 20, 2020, replacing the earlier Consumer
Protection Act, 1986. This new law aims to safeguard the interests of consumers by providing
mechanisms for the redressal of grievances, protection against unfair trade practices, and
regulation of e-commerce. Below is an overview of the key components of the legal
framework:1*

1. Consumer Protection Act, 2019

The Consumer Protection Act, 2019, serves as the core legal framework for consumer rights in
India. The key features of the Act include:

. Consumer Rights: It outlines six basic consumer rights: the right to be protected against
hazardous goods and services, the right to be informed, the right to choose, the right to be heard,
the right to seek redressal, and the right to consumer education®®

. E-commerce Regulation: The Act introduces provisions that apply specifically to e-
commerce platforms, making them responsible for ensuring transparency, the quality of goods
sold, and effective redressal of consumer complaints.

. Central Consumer Protection Authority (CCPA): The CCPA has the authority to take
suo-motu actions against unfair trade practices, misleading advertisements, and violations of
consumer rights. The CCPA also has the power to recall defective products, ban misleading
advertisements, and impose penalties.

. Consumer Dispute Redressal Commissions: The Act establishes three levels of
Consumer Dispute Redressal Commissions—District, State, and National. These commissions
are responsible for adjudicating consumer disputes based on their monetary value and
jurisdiction.

2. Consumer Protection Rules, 2020

Along with the Act, the Consumer Protection Rules, 2020 were introduced to provide detailed
guidance on the implementation of the Act. These rules address issues such as:

14 Borowalia,, J.N., Commentary on Consumer Protection Act, 1986, (Universal Law Publishing, Delhi, 2012)
15 Das, B.K., Rao, S.S., Commentary on Consumer Protection Act,1986, (Sodhi Publication, Allahabad,1999)
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. Consumer Complaints Process: Rules governing the procedure for filing complaints
with the Consumer Disputes Redressal Commissions and the timelines for addressing them.

. E-commerce Regulations: Guidelines for e-commerce companies on responsibilities
related to product listings, complaint resolution, and data protection®®

. Product Liability: The rules specify the obligations of manufacturers, service providers,
and e-commerce platforms regarding the quality and safety of products and services.

3. The Prevention of Unfair Trade Practices and Misleading Advertisements

The Consumer Protection Act, 2019 also incorporates provisions to prevent unfair trade
practices and regulate misleading advertisements. This includes the establishment of the CCPA,
which plays an active role in controlling deceptive marketing practices. Misleading
advertisements, whether for goods or services, are prohibited under the Act?’

4. Product Liability

The Product Liability provision, introduced in the 2019 Act, holds manufacturers, sellers, and
service providers accountable for harm caused by defective products or deficient services. This
law enables consumers to claim compensation for injuries or damages caused by faulty products,
irrespective of the seller’s knowledge of the defect.

5. Redressal Mechanism
The Act creates a streamlined process for consumer dispute redressal through:

. Consumer Protection Councils: Set up at the district, state, and national levels to
promote consumer awareness and protect consumer interests.

. Consumer Dispute Redressal Forums/Commissions: Consumers can approach these
forums at different levels for disputes based on the amount in question.

. Online Dispute Resolution (ODR): A recent provision that enables consumers to
resolve disputes electronically, making it easier for consumers across India to file complaints and
seek resolution without the need for physical hearings.

6. E-commerce Regulations

. E-commerce platforms are required to follow transparency in product listings, provide
clear refund policies, and ensure safe and fair trading practices®

16 Rao, K. Madhusudhana, Cases and Material on the Consumer Protection Act, 1986, Asia Law House, Hyderabad,
2015

17 Giri, H.N., Consumers, Crimes and the law, (Ashish Publishing House, New Delhi, 1987

18 Uppal,R.K. and Kaur, Kimpi, Consumer protection through mass awareness ( New challenges and Opportunities
), Mahamaya Publishing House, New Delhi ,2007.
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. Platforms must ensure that they provide a mechanism for redressal of consumer
grievances and establish systems to address unfair trade practices.
. Consumers can seek compensation for defective goods or services, including instances of

defective products sold by third-party sellers on e-commerce platforms.

7. Penalties and Compensation

. The Act imposes stringent penalties for unfair trade practices, including fines and
imprisonment
. Compensation for damages suffered by consumers due to defective products or services,

or breach of contract, is mandatory under the Act.
8. Consumer Protection in the Digital Age

The Consumer Protection (E-Commerce) Rules, 2020 were framed to address the rise of
digital commerce and ensure that consumers are protected in the online environment. These rules
require e-commerce platforms to:

. Set up grievance redressal mechanisms
. Provide detailed information about sellers and the products
. Ensure transparency in terms of returns, refunds, and delivery timelines

9. Other Laws Complementing Consumer Protection

. The Sale of Goods Act, 1930: Governs contracts related to the sale of goods and
includes provisions related to the quality of goods and remedies available to consumers for
defective goods.

. The Indian Contract Act, 1872: Provides the legal basis for contracts, including
consumer contracts, and includes provisions related to breach of contract and compensation.

. The Drugs and Cosmetics Act, 1940: Ensures the safety and efficacy of drugs and
cosmetics sold to consumers in India

CASE STUDY:

Central Consumer Protection Authority vs. Vajirao & Reddy Institute?°

The Central Consumer Protection Authority (CCPA) initiated legal action against Vajirao &
Reddy Institute, a coaching center, for allegedly publishing misleading advertisements regarding

19 Agarwal, V K., “Speedy Justice under the Consumer Protection Act: A critical Evaluation”, Company Law
Journal, vol.2, 2004.
20 CCPA/23/2023-CCPA
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their success rates in UPSC examinations. The institute claimed that 617 out of 933 students had
cleared the exam, with top ranks among the selected candidates. Upon investigation, the CCPA
found that the institute failed to provide verifiable proof of these claims, thereby violating the
provisions of the Consumer Protection Act, 2019, which prohibits misleading advertisements and
unfair trade practices. The case was significant as it reinforced the authority of the CCPA to
regulate educational institutions engaging in deceptive marketing. The CCPA directed the
institute to withdraw misleading advertisements and imposed a monetary penalty, setting a
precedent for stricter enforcement of consumer rights in the education sector. This case
underscored the Act’s role in ensuring transparency and fairness, particularly in sectors where
consumers rely heavily on advertised claims for decision-making.

Care Diagnostic Centre vs. Richa Joshi %

In the case of Care Diagnostic Centre vs. Richa Joshi, the dispute arose over the deficiency of
services provided by a diagnostic center. Richa Joshi, the complainant, alleged that the
diagnostic center failed to deliver accurate and timely medical reports, leading to distress and
improper medical treatment. The legal issue revolved around whether the Consumer Protection
Act, 2019, applied to healthcare services and the extent of service providers' obligations towards
consumers. The State Consumer Disputes Redressal Commission ruled in favor of the
complainant, holding the diagnostic center accountable for its service deficiencies. This verdict
reinforced the applicability of the Consumer Protection Act, 2019, to healthcare providers,
ensuring that medical and diagnostic services maintain a high standard of care for consumers.
The ruling emphasized the need for accuracy, efficiency, and reliability in healthcare services to
prevent undue harm to patients??

New India Assurance Co. Ltd vs. Hilli Multipurpose Cold Storage Pvt Ltd?

In the case of New India Assurance Co. Ltd vs. Hilli Multipurpose Cold Storage Pvt Ltd, the
dispute centered around the procedural timelines outlined in the Consumer Protection Act. The
primary legal issue was whether the prescribed period for filing a written version by the opposite
party should be considered mandatory or merely directory. The Supreme Court of India ruled
that strict adherence to the timelines specified in the Act is crucial to ensure the swift and
efficient redressal of consumer grievances. The judgment reinforced the objective of the
Consumer Protection Act, which aims to prevent undue delays in resolving consumer disputes
and uphold the rights of aggrieved consumers. By emphasizing procedural discipline, the ruling
set a precedent for ensuring timely justice in consumer-related matters.

21 Write Petition No.28 of 2023
2 |pid
2 AIR 2020 SUPREME COURT 1267
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Patanjali Ayurved's Misleading Advertising

In August 2022, the Indian Medical Association filed a petition against Patanjali Ayurved,
alleging that the company disparaged allopathic medicine to promote its products. The petition
claimed that Patanjali's advertisements violated the Drugs and Magic Remedies Act, 1954, and
the Consumer Protection Act, 2019, by making misleading claims about their products' efficacy.
In November 2023, the Supreme Court of India warned Patanjali against disseminating deceptive
advertisements and threatened a fine of X1 crore per product for any future violations. Despite
initial assurances, Patanjali continued to publish misleading advertisements, leading the Supreme
Court to impose a temporary ban on their ads in February 2024 and issue a contempt notice to
the company's managing director. Following this, Patanjali issued public apologies in
newspapers, and the Uttarakhand Licensing Authority revoked licenses for 14 of its products. In
August 2024,%* the Supreme Court closed the contempt proceedings after accepting Patanjali's
apology and steps taken to rectify their actions. This case underscores the enforcement of the
Consumer Protection Act, 2019, in regulating misleading advertisements and ensuring corporate
accountability?®

Amazon India vs. Amit Choudhary

In the case of Amazon India vs. Amit Choudhary, the complainant, Amit Choudhary,
purchased an iPhone from Amazon India. Upon receiving the product, he discovered that it was
defective. Despite several complaints made to Amazon, the issue remained unresolved to his
satisfaction. The primary legal issue in this case was whether Amazon could be held accountable
for defective goods sold by third-party sellers on its platform under the Consumer Protection
Act, 2019. The District Consumer Forum in Delhi ruled in favor of the complainant, stating that
Amazon, as the platform facilitating the transaction, held responsibility for ensuring the quality
of the products sold on its site, even when the sale was made by a third-party seller.
Consequently, Amazon was ordered to refund the full amount of the purchase and pay
compensation for the inconvenience caused to the consumer. This case underscores the
obligations of e-commerce platforms to protect consumer rights and ensure the quality of
products sold through their platforms.

CONCLUSION

The new act makes the consumer more powerful in many ways. It addresses some of the key
problems they faced earlier. If the commissions take their subtleties further ahead the act would
be a great advantage for the consumer. No doubt, the act is welcome legislation in favour of the

2 Behera, Nimai Charan, “Lacuna in the Consumer Protection Act.1986”, Cuttack Law Times, VVol.74, 1992
% |bid
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consumer. The Consumer Protection Act, 2019 marks a significant step forward in the legal
landscape of consumer rights protection in India. By addressing the emerging challenges posed
by the digital economy, e-commerce, and the complexities of modern trade, the Act enhances
consumer protection through provisions such as stricter regulations for e-commerce platforms,
establishment of the Central Consumer Protection Authority (CCPA), and the expansion of
consumer rights.

The Act is a comprehensive response to the changing nature of consumption in the 21st century,
empowering consumers with greater avenues for redressal and ensuring that businesses uphold
ethical practices. Key features such as product liability, protection against unfair trade practices,
and the right to information reinforce the trust and confidence of consumers in the marketplace.
Through the establishment of Consumer Dispute Redressal Commissions at various levels, the
Act provides effective mechanisms for dispute resolution, promoting quicker and more
accessible processes for consumers. Despite these advancements, the success of the Consumer
Protection Act, 2019 relies on effective implementation, widespread awareness, and the active
participation of both consumers and businesses. Legal recourse remains crucial, particularly for
consumers in the digital marketplace, and the role of regulatory bodies like CCPA is essential to
ensure that businesses adhere to the legal framework.
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