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Abstract  

 Every country in the world has its own system of tax regime including India. The 

Indian government making substantial changes to tax laws since independence. In 2017 it has 

introduced GST merging all indirect taxes to one bracket. The present study concentrated on 

analyzing the impact of GST on retail sector has found that it has affected negatively on retail 

business due to the limited knowledge as well increased prices of goods. The study concludes 

that the government and other concerned agencies need to create awareness about the GST 

and has to bring all the goods under one tax rate. 
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Introduction 

Tax is a method of collection of revenue from people, corporate and other different 

entities by the government. It is the major sources of revenue for the government and the 

development of any economy largely depends on the tax structure which was adopted. 

Taxation in India entrenched from the period of Manuscript and Artashastra which was based 

on the theory of maximum social welfare. India has one of the well-developed tax structures in 

the world. The power to levy taxes and duties is distributed among three tiers of government 

which are Central government, State government and local bodies in accordance with the 

provisions of the Indian Constitution. Central government levies taxes on income, custom 

duties, central excise and State government levies taxes on value added tax (VAT), stamp 

duty, state excise, income from agricultural, land revenue and profession. On the other hand, 

local bodies are empowered to levy tax on properties, octroi for utilities like water supply and 

drainage etc. Since independence India has followed two types of tax which is direct and 

indirect tax. Direct taxes are income tax, capital gain tax, securities transaction tax, perquisite 

tax, corporate tax and wealth tax etc. Indirect taxes are sales tax, service tax, VAT, customs 

duty, Octroi and Excise duty etc. 

India has made substantial reforms in indirect taxes over the past two decades.   On 1st 

July 2017, the nation adopted another major reform in this area through the implementation 

of Goods and Services Tax [GST]. The Goods and Services Tax in India is adopted as a 

system of indirect taxation merging most of the existing indirect taxes into single system of 

taxation. The introduction of Goods and Service Tax certainly has its impact on all the sectors 

of the economy. GST was introduced as ‘one nation one tax’ system, but its effect on various 

industries was slightly different. The first level of differentiation was arises based on whether 

the industry deals with manufacturing, distributing and retailing or is providing a service. 
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Traders including retailers would be one of the important contributors for 

development of economy. Even though the retail sector has succeeded in evolving as an 

organized revenue generating sector, it still continues to be fought with some inherent 

challenges raised due to current indirect tax regime. One of the major concerns since the 

implementation of GST is its impact on the retailers. This is because GST compliance requires 

the retailers to make sure that they have a good accounting system to ensure that GST paid 

and collected is properly documented. 
  

Evolution of GST in India  

The idea of Goods and Service Tax (GST) for India was first mooted twenty years 

back. In the year 2000, the Prime Minister Atal Bihari Vajpayee planned to introduce the GST 

and set up a committee to design a GST model for the country. Thereafter, in 2004 taskforce 

on Fiscal Responsibility and Budget Management recommended to introduce GST through 

replacing all indirect taxes except the customs duty.  Later, the movement towards GST was 

accelerated by the Union Finance Minister P. Chidambaram in his Budget speech for 2006-07 

and requested the Empowered Committee of State Finance Ministers (EC)  t  o        come up with a 

roadmap and structure for GST. Joint Working Groups of officials having representatives of 

the States as well as the Centre were set up to examine various aspects of GST and draw up 

reports specifically on exemptions and thresholds, taxation of services and taxation of inter-

State supplies. Based on discussions within and between it and the Central Government, the 

EC released its First Discussion Paper (FDP) on the GST in November 2009 but the 

implementation was postponed. Finally, the Government of India has introduced GST with 

effect from 1st July 2017 in the working period of Union Minister Mr. Arun Jately and Prime 

Minister Mr. Narendra Modi. 

 

Types of GST in India 

❖ CGST (Central Goods and Services Tax): GST to be levied by the central government. 

❖ SGST (State Goods and Services Tax): The GST is to be levied by the states is State  GST 

(SGST)  

❖ IGST (Integrated Goods and Services Tax): Integrated GST will be levied by the central                    and 

the states concurrently. 

 
 

Concept of Retailer  

 Retailers are referred to as middlemen or intermediaries who occupy a middle 

position in the distribution channel. They receive goods from producers and wholesalers and 

pass it on to customers. The retailers are able to accomplish this through the store located at a 

convenient place and also by ensuring that the customer is focal point for the selection and 

display of stock. Retailers are the emerging class of intermediaries who help manufacturers to 

reach the masses of customers within a less period of time. They play an important role in 

society. From the customer point of view, the retailer serves him by providing the goods that 

he needs in the required assortment, at the required place and time. From an economic 

standpoint, the role of a retailer is to provide real added value or utility to the customer. 

Retailer performs specific activities such as anticipating customer wants, developing 

assortments of products, acquiring market information, financing and delivering the products 
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etc,. The word Retailing is defined as “The set of business activities that adds value to the 

products and services sold to consumers for their personal or family use”. Retailing can be 

referred to all activities involved in marketing and distribution of goods and services. 

 Retailing is defined as a conclusive set of activities or steps used to sell a product or 

service to consumers for their personal or family use. It is responsible for matching individual 

demands of the consumer with supplies of all manufacturers. A common assumption is that 

retailing involves only the sale of products in stores. However, it also includes the sale of 

services like those offered at a restaurant, or by car rental agencies. The selling need not 

necessarily take place through store. 

 

Statement of the Problem 

Tax is an obligatory liability for every citizen of the country. India faced several 

challenges before implementing of GST such as double taxations, tax evasion and confusion 

in tax rates etc. Hence, GST was introduced in India with effect from 1st July 2017 as the biggest 

tax reform and called as ‘One Nation One Tax’. In the initial period it was very stressful for the 

traders and government, but over a period of time it stabilized to large extent through many 

issues still remain unresolved. Retailers are the major contributors to the economy and they 

were the large community who experienced the merit and demerits of GST. On the other 

hand Gundlupet town of Chamarajanagar district in Karnataka which is basically a small town 

where the retailers are basically unorganized. Therefore, there is a need to understand the how 

the GST has affected the retailers and need to analyze their perception towards Goods and 

Services Tax. 
 

Objectives of the Study 

➢ To analyze the awareness level of GST among Retailers of study area. 

➢ To analyze the impact of GST on Retailers. 

➢ To assess the perception of retailers towards GST. 

 

Scope of the Study 

The study focuses on assessing the level of awareness and perception of the retailers 

towards GST in Gundlupet town. The study also covers the concept of GST as well as the 

Challenges of GST faced by retailers. For the purpose of the study the retail shops such as 

medical shops, textiles, jeweler shops, provision stores, hardware and painting shops, super 

markets and mobile shops have been selected. 

 
 

Research Methodology 

The study is based on both primary and secondary data. In this present study the 

primary data has been collected from 60 respondents in Gundlupet town with the help of 

structured questionnaires and Personal interview. The Secondary data was obtained from 

various journals, articles, books and websites. 
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Major Finding of the Study  

➢ The study found that majority i.e.78% of the respondents expressed that they got information 

about GST through newspaper, TV, online portals and followed by GST authorities, charted 

accountants and family or friends. 

➢ Majority i.e. 69% of the respondents have agreed that GST would reduce the complexity and 

contribute for making efficient channel of distribution. 

➢ The study found that majority i.e. 66% of the respondents expressed that the registration of GST 

was needed for all business. 

➢ Majority i.e. 77% of the respondents have expressed that they are experiencing confusion in 

tax rates and return filing due to multi brand products. 

➢ Majority i.e. 66% of the respondents have agreed that GST has enabled smoother input tax 

system compared old tax system. 

➢ Majority i.e. 62% of the respondents have expressed that implementation of GST was helpful 

for their business growth. 

➢ Majority i.e. 52% of the respondents have expressed that GST has resulted in the increase of 

prices of the goods. 

➢ The study found that majority i.e. 61% of the respondents have expressed that they pay more 

for filing returns to tax consultants due to lack of technical knowledge. 

➢ The study found that most of the respondents i.e. 42% have expressed that their average sales 

per month was increased after implementation of GST. 

➢ The study identified that majority i.e. 62% of the respondents have expressed that they have 

faced technical issues filing return or online  GSTN operation due to lack of awareness about 

GST. 

➢ Majority i.e. 94% of the respondents have experienced problems such as server issues, delay in 

getting ITC, invoice uploading and tracking. 

➢ Most of the respondents experiencing difficulty to adopt GST from old tax system due to lack 

of knowledge. 

➢ Majority i.e. 52% of the respondents are expecting to simplify the GST regulation, to 

reducing tax rates and further improvements in digital payments. 

➢ The study found that Majority i.e. 83% of the respondents have expressed that their business 

flows was good after implementation of GST and it has positively impacted on their retail 

business. 

 

Suggestions 

➢ Provide training to retailers towards GST filing: The study reveals that there was a need to 

modernize the retail segment by adopting digital ways and methods. The government has to 

take necessary actions to provide training to retailers about GST filing, e- registration, 

invoice uploading and tracking through online training, and workshops etc. 

 

➢ Create awareness among retailers: The concerned agencies need to create awareness about 

GST among retailers to increase awareness for better understanding of the general principles 

of GST through conducting public education programs which helpful them to       handle GSTIN 

as well as preparing them for smooth adoption in their business. 
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➢ Eliminate the technical issues: The study found that retailers have experienced problems 

such as server issues, delay in getting ITC, invoice uploading and tracking and also confusion 

related to online GST filing. Therefore, the concerned authorities should eliminate the 

technical issues in filing of GST returns. 

 

➢ Simplify the GST regulation: The study found that 34% of the respondents expressed that 

GST created confusion due to difficult procedure. Therefore, the concerned authorities should 

simplify procedure for smoother     functioning of taxation system. 

 

➢ Single rate tax system: At present the Government of India has implemented GST through 

different tax rates and slabs that creating confusion among the retailers. Therefore, the 

Government should try to bring all the goods under a single rate tax system for the helpful of the 

retailers as well as consumer. 

 

Conclusion 

The study mainly focused on impact of GST on retail stores in Gundlupet town and it analyzed 

and evaluated the level of awareness and perception of retailers towards GST. It was found in 

the study, only in the recent years the whole country having knowledge about GST and its 

impact on various sectors of the economy. The previous tax structure has been replaced by the 

GST and number of changes has been taken place in the existing tax structure. 

The retailers are experiencing the merits and demerits of GST. The present study which was 

conducted in Gundlupet town to analyze the impact of GST has found that in the study 

retailers has less awareness about GST like online e filing of returns, online GST registration. 

Newspaper and Media are the only sources which account for the awareness spread and 

providing updated information to the retailers. The factors analysis which was best explained 

the impact of GST on retail stores namely technical challenges, ease of compliance, cost 

bearing, and knowledge of GST in accordance with other tax structure etc. 

Finally, to conclude if the government and other concerned agencies create awareness about 

GST, then it helps retailers to file return as well effectively implement GST which in turn 

increases the tax collection for the government.  
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